Hong Kong Exchanges and Clearing Limited and The Stock Exchange of Hong Kong Limited take no
responsibility for the contents of this announcement, make no representation as to its accuracy or
completeness and expressly disclaim any liability whatsoever for any loss howsoever arising from or in
reliance upon the whole or any part of the contents of this announcement.
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PRESENTATION ON 2017 SECOND INTERIM RESULTS

A presentation in relation to the results of Want Want China Holdings Limited and its
subsidiaries for the nine months ended 30 September 2017 is appended to this announcement.
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WANT WANT CHINA HOLDINGS LIMITED
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Company Secretary

Shanghai, 20 November 2017
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directors of the Company are Mr. TOH David Ka Hock, Dr. PEI Kerwei, Mr. CHIEN Wen-Guey,
Mr. LEE Kwang-Chou and Dr. KAO Ruey-Bin.
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g /Disclaimer

The information contained in this presentation is intended solely for
your personal reference. Such information is subject to change without
notice and no representation or warranty express or implied is made as
to, and no reliance, should be placed on, the fairness, accuracy,
completeness or correctness of the information contained in this
presentation. This presentation does not intend to provide, and you may
not rely on this presentation as providing, a complete or comprehensive
analysis of the Company’s financial or trading position or prospects.
None of the Company nor any of its respective affiliates, advisors or
representatives shall have any liability (in negligence or otherwise)
whatsoever for any loss or damage howsoever arising from any use of
this presentation or its contents or otherwise arising in connection with
this presentation.
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This presentation contains projections and forward looking statements
that may reflect the Company’s current views with respect to future
events and financial performance. Readers are cautioned not to place
undue reliance on these forward-looking statements which are subject
to various risks and uncertainties and no assurance can be given that
actual results will be consistent with these forward-looking statements.
The Company undertakes no obligation to publicly update or revise any
forward-looking statements, whether as a result of new information,
future events or otherwise.

This presentation does not constitute an offer or invitation to purchase
or subscribe for any securities or financial instruments or the provision
of any investment advice, and no part of it shall form the basis of or be
relied upon in connection with any contract, commitment or investment
decision in relation thereto, nor does this presentation constitute a
recommendation regarding the securities or financial instruments of the
Company.
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#” OVERVIEW of 4-9M RESULTS * @k fo oo X5 g8
SRR & H
RMB’000 7 2016 4-9M ,r 20174-9M | YoY
Revenue I 8,468,480 : 9,005,676 : 1 63%
Gross Profit 4,054,986 : 3,931,170 :
47.9% | 43.7% || 4.2 ppt
Operating expenses 2,347,385 : 2,450,894 :
27.7% | 27.2%! [ 0.5ppt
Operating profit 1,934,594 | 1,754,203 :11 9.3%
22.8% | 19.5%]
Profit attributable 1,414,401 | 1,274,100 | || 9.9%
to equity holders 16.7% | 14.1%]
Income tax rate I 28.8% :_ 28.1% :
EBITDA 2,395,550 2,219,070 || 7.4%




~ OVERVIEW of 1-OM RESULTS o i e

r—— - - = |
RMB'000 I 2016 1-9M : 2017 1-9M : YoY

1 ]
Revenue I 13,741,517 : 13,585,430 : ] 11%

1 ]
Gross profit 6,560,135 |, 5,985,413 |

| |

47.7% | 44.1% || 3.6ppt

Profit attributable to ' I o
e i I 2,343,480 : 2,020,869 : ] 13.8%
EBITDA 3,909,054 3,455,755 L] 11.6%
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l Cost of sales breakdown \ Unit cost trend ‘

.*o Others

Depreciation e————
& amortization ’ 8.2%
' 5.6%

2016 :2017

Whole milk
powder

\/-/(—/\/\ Tinplate
A

: Paper

|

1

|

Salary &
employee

1
1
\ '

1

1

1

benefits i
1

||||||||||||||||||||||

* 2016 2016 2017
Raw materials, packaging & Jan Dec Sep

Consumables used



ICE CRACKER SEGMEN

I Revenue'breakdown'and'gross'margin l Revenue of core brands

RMBmn

yoy=10.7%
g o/o
yoy=10-3
39.3% [————1 38.79%
1,885.3
| Gift packs

[ Sub brands
[l core brands
=} Gross margin

2016 4-9M 2017 4-9M 2016 4-9M 2017 4-9M

%AIRY and BEVERAGES
SEGMENT

Revenue breakdown and gross margin Revenue of Hot=Kid milk

RMBmn

‘oY= 6:5%

52.1%
46.4%

4,576.7

4,298.0

' 20164-9M 2017 4-9M

| Beverages &

others
[ Hot-Kid milk
= Gross margin
20164-9M 2017 4-9M  13M 4eM  79M
2016 12017

o



~SNACK FOODS SEGMENT-7

I Revenue breakdown'and gross'margin Revenue'of'popsicles ‘

RMBmn of
47.1% D\D
42.7%
2,446.3 2,515.3 * *
| - | 2016 4-9M 2017 4-9M
| | Bﬁ?ns, nuts &
l omers Revenue of ball'cakes
Ball cakes
B popsicles yoY =2.6%
[l candies
- Gross margin
2016 4-9M 2017 4-9M 2016 4-9M 2017 4-9M

~ 4-9M PERFOMRANCE
BY CHANNEL

@ Modern channel sales 00 Sales to e-commerce and
O=¥' Adouble digits WY maternity channels doubled

@ Lively and trendy

@® Product customization . .
marketing strategies

.' O.utput A\ at retail stores ® Create hot topics
with in-store promoters

@ Further penetration
through new sales channels

O



FOperating expenses breakdown|

perating expenses breakdown

RMBmn

2,347.4

1,167.

2016 4-9M

| Distribution costs

2017 4-9M

DISTRIBUTION COSTS

2016 2017

2016
4-9M 4-9M

4-9M

- Administrative expenses

P

Distribution costs breakdown ! Distribution costs as %o of revenue !
RMBmn
—9 14.8%
1,330.5 13.8% o=
1,167.7 7.5%
7.1%

670.5
600.3
r T

2016 4-9M 2017 4-9M

[ Transportation expenses
[ A &P expenses
| Others

4.0% O

—3  3.8%

/ ' 3.5%
2.7%

2016 4-9M 2017 4-9M

=0= Transportation expenses
<+ A & P expenses

=== Others
=@~ Total




/WORKING CAPITAL
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2016. 2017. '224
Item 12.31 09.30
Inventory 94
Trade
Receivables 20 21
Trade Payables| (45) (47)
Cash .
Conversion 69 65 2016.12.31 2017.09.30
Cycle

*x

~€ASH and BORROWINGS

Cash and borrowings (RMBmn)

Currency RMB USD Others Balances
Cash & realizable
equivalents (2016.12.31) 11,310 1,010 179 12,499
Cash & realizable
equivalents (2017.9.30) 9,438 1,681 193 11,312
Borrowings (2016.12.31) 3,982 5,890 32 9,904
Borrowings (2017.9.30) | 185 7,248 30 7,463
C $2441
R
Net cash (2016.12.31) 2,595
3,849

% Net cash (2017.09.30)

1254004



CAPEX (RMBmn)

500

2017.10-

288 2018.03

174

54 || 7-9M (Actual)

1-6M (Actual)

2016 1-6M 2017 1-6M 2017.1.1-2018.3.31

DIVIDENDS

RMBmn 797

2016 1-6Mm 2017 1-9VmM

[l 1-6M Dividend | 7-9M Dividend (%) Dividend Payout Ratio




Chinese New Year sales season
“Bring Want Want Products home”

@ New product development:
\_/' Product upgrading and health oriented

o

(9 oge °
‘@' - utilization rate
0

OUTLOOK

, Digital marketing and cross-
" " industry brand cooperation
— y P €TV commercial sequel:
€ “Want Want Li Ziming from Class Six, Grade
@ Halloween “Trick or Treat”  grows bigger” series Three has grown up.
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